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Introduction
“Value is in the perception of the beholder”
~Steven Bradley

At this point you have tested your product using Amazon sponsored ads and 

gathered some very valuable data.

If you have deemed your product a winner and you're ready to order more then 

this lesson is the next step.

We are now going to look at brand name, logos and packaging.

Let's dig in...
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Your Lesson...

Brand Name 

In choosing a product you might have already thought about potential brand 

names. Be careful to search those names in the USPTO Database. Follow these 

steps to learn whether or not your brand name is already taken or up for grabs.

The USPTO stands for United States Patent and Trademark Office.

To perform a search on the names you are thinking of calling your brand, go to:

 http://www.uspto.gov/trademarks-application-process/search-trademark-

database and perform a “Basic Word Mark Search” by first clicking on the Use 

“Trademark Electronic Search System (TESS)”.

You obviously don't want to pick the same name as another brand or you could 

face issues later.

We opted to trademark our brand name. In my opinion, this is a step you can 

take after you are certain you're going to stick with this product. We used Legal 

Zoom to file for our trademark, but I know there are other options out there as 

well.

Don't get stuck at this step. Your brand name matters... but not that much.

Obviously, if your product is camping tents, you might not want your brand name

to be something like “The Christmas Store”, which makes people think of a totally

unrelated niche.

If you know that all you ever want to sell is camping related equipment, then 
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your brand name could be something like “Camping Essentials”, but if you expect 

that you will venture off into other niches and want to have a general “umbrella” 

brand that sells products in many niches, then you might use a name like “JW 

and Sons” or probably better yet, just select a different brand for any products 

that won't fit under the first brand.

If you have been selling on Amazon for any length of time, you probably already 

know this, but just in case check out the following illustration to help understand 

the difference between your brand and seller name.

If you feel like your seller name is too specific for the product you have selected, 

you can always change it. Honestly, I do not think your seller name is that 

important or needs to be at all related to your niche.
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Logo and Packaging

After you select your brand name, you will want to get a logo and/or packaging 

designed. Why?

1. Pictures Sell Product on Amazon: When customers can't physically touch 

and feel your product, the pictures are the best way to connect with them. 

With 9 images available on Amazon for your listing, your packaging will 

likely be in one of those shots. If your design stands out among the 

competition you will get more sales.

2. Better Packaging = Higher Perceived Value. Your customers will associate 

your brand with quality and hopefully become repeat buyers and/or be 

interested in new products you launch.  

However, when just launching your product I believe it's completely okay to use 

generic boxes with your logo sticker or poly-bags with your logo sticker or even 

without your sticker.  In fact, I have a product that I have never switched over to 

nicer packaging and probably never will.

How do you figure out how you want your package to look?

• Look at other packaging for similar products already listed on Amazon 

• Check out packaging at retail stores

• Do a search for your product on other online stores and see what other 

companies are doing

You will get some good ideas and inspiration for what you like and don't like from 

these three exercises.
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Once you have an idea of what you want, you have three options:

1. Create it yourself – I DON'T recommend this unless you are a graphic 

designer and have some serious design skills.

2. Contact your supplier – They may have the ability to create your design in 

house. This is by far the easiest option since they already know the exact 

dimensions of your packaging and how it needs to look.

3. Hire a designer – Here are some resources for hiring your own designer:

Fiverr – This is where I found my designer. It did take me 1 or 2 attempts 

to find the right one though. Fiverr can definitely be hit and miss, but it is 

very inexpensive.

Upwork.com – Post a job and you'll have designers emailing you for the 

opportunity to work with you. Or you can seek out certain designers.

Elance.com – Post a job and you'll have designers emailing you for the 

opportunity to work with you. Or you can seek out certain designers.

99Designs.com – Definitely more expensive, but designers compete to 

give you the best design.

If you go this route, you will need to ask your supplier for the dimensions of

the design so your designer can create it to exact specifications.

What else should you have on your packaging besides your logo and relevant 

pictures?
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Again, the easiest thing to do is look at what other companies are doing for this 

same product and use that as a template for your own packaging.

Things you may want to include on your packaging:

• Benefits of your product – This would be similar to the bullet points you 

might have on your product page.

• Contact Information – website, address, phone #

• Any required information – if your product is grocery, you will want to have 

ingredients and nutritional information.

After you get your design proof back, always do this:

DOUBLE, TRIPLE, QUADRUPLE Check for errors – Mistakes on packaging don't 

exude quality.

Ask for feedback from others – Big companies use focus groups to design ad 

campaigns and packaging all the time. You don't have to hire an advertising firm 

to create a focus group for you, but it is a good idea to ask friends and family (or 

post in the FB group for feedback!) for their opinions.

IMPORTANT

DO NOT GET STUCK ON THIS STEP!!!!

In fact, I wouldn't even bother investing a lot of time on this 

step until you know your product is one that you want to 

move forward with.

Test! Test! Test!

I highly recommend implementing the Proven Performance 
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Inventory method of sending in a very small amount of your 

product, run sponsored ads on them, then decide if you want

to move forward with your product.  Then and only then 

would I consider investing money into nice packaging.  

Depending on the product you might not even need to have 

fancy packaging.

Lesson 15 Assignment

Your assignment is to start your brand name research and 

determine what type of packaging you want to go with.

See you in the group...

Ryan Reger with Jenni Hunt, Jim Cockrum, and Brett Bartlett

PL the Easy Way Mentoring Program

Coming Up Next...

In Lesson #16 we will discuss placing your first larger order and

crafting a killer listing.
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